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Abstract  

Mobi-Blog is a project set against the backgrounds of 

‘digital storytelling’; of Web 2.0 applications; of self 

refection and independent decision making of 

European exchange students; and of informally 

supporting learners in formal Higher Education 

environments. 

Thus, during the Mobi-Blog project, mobile students 

are encouraged to share in a project blog area their 

experiences. Therefore, new or potential Erasmus 

students will have the possibility to learn in an informal 

and familiar way about common issues regarding 

similar questions: What to expect from an Erasmus 

mobility? What about the Academic life? Where to 

find accommodation? Where to spend time? Where 

to travel around? etc.  

The shared experiences are stored on the project 

blog site, being interlinked through tags and given 

categories. More than that, through the same 

clusters, additional information could be found on 

the project Mobi-wiki. 

Taking into consideration the above facts, through 

this paper, we intend to present the social learning 

experience of students who shared their experiences, 

as well as how this content could be socially linked 

through common tags. 
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Abstract  

Proiectul Mobi-Blog este realizat în contextul 

povestirilor digitale; a aplicatiilor Web 2.0; a 

activitătilor independente de auto-reflectie si de 

luare a deciziilor de către studentii participanti în 

programe de schimb european, suportând în mod 

informal cursantii înregimentati în mediile formale de 

învăţământ superior. 

Astfel, pe parcursul proiectului Mobi-Blog, studentii 

participanti în programe de schimb european sunt 

încurajati să partajeze experientele acumulate în 

spatiul online de tip blog al proiectului. Astfel, noii sau 

potentialii studenti Erasmus vor avea posibilitatea să 

învete într-un cadru informal, dar totusi familiar pentru 

ei lucruri de comun interes în legătură cu aceleasi 

tipuri de întrebări, precum: La ce să te astepti dintr-o 

mobilitate Erasmus? Dar din viata academică din 

timpul unei asemenea experiente? Unde pot găsi 

cazare? Unde să-mi petrec timpul liber? Unde să 

călătoresc? etc. 

Experientele partajate sunt stocate în cadrul blogului 

proiectului, fiind interconectate prin intermediul 

tagurilor si a categoriilor prestabilite. Mai mult decât 

atât, prin intermediul acelorasi clustere, informatii 

aditionale pot fi găsite în cadrul wiki-ului proiectului. 

Luând în considerare datele de mai sus, prin această 

lucrare, ne propunem să prezentăm experienţele 

sociale de învăţare ale studentilor participanti la un 

program de mobilitate Erasmus care au împărtăşit 

experienţele lor, precum şi modul în care acest 

conţinut social ar putea fi interconectat prin tag-uri 

comune. 
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1. INTRODUCTION 

The current generations of students are considerate highly mobile and technological skilled. During 

the last short period, they are increasingly becoming knowledge creators, managers, owners and 

distributors of their digital content. In addition, they like to travel all over the world, to enjoy the 

new experiences and then to share them online. More than that, in the last three years, blogging was 

among the favorite online activities of teens (Rainie, 2009).  

Therefore, why not to combine all these issues in a non-formal learning experience and to share 

with others in order to benefit and to learn even others? More than that, teens love to spend time 

online by researching and learn in an informal but familiar way about their interesting issues. As 

they are already multitasking and familiar with non-linear approaches, therefore they will be able to 

process this kind of structured and somehow, discontinued information. 

 

2. THE MOBI-BLOG CONTEXT 

The ERASMUS Programme, also known as European Community Action Scheme for the Mobility 

of University Students, was established in 1987 with the aim to encourage and support academic 

mobility of higher education students and teachers within the EU. 

The Mobi-Blog project is an Erasmus Multilateral Project, key action Virtual Campuses, who has 

been started on October 2007, having a duration of two years. Mobi-Blog (http://mobi-blog.eu), the 

‗European Weblog Platform for Mobile Students‘ was designed for students that take part (or are 

considering taking part) in different student mobility programs, especially Erasmus network. 

The Mobi-Blog project has planned to identify potential psychological, social, motivational and 

cultural barriers of European mobile students. According this, one of the main aims of the Mobi-

Blog project was to develop a weblog-based service platform for European mobile students, for 

instance Erasmus students. The platform has been enabled students to tell and read about 

experiences made during a stay abroad in the course of an exchange programme. The Erasmus 

students gave reports of experiences about how they dealt with cultural, motivational, psychological 

and social issues of studying abroad and how they overcame obstacles and barriers. The collection 

of reports of experiences will help other students to overcome similar problems and encourage them 

to take part in mobile studies. Such experience can also be conveyed from student to student in a 

story-like manner. 

The weblog area has been designed to be supplemented by a structured online-guide about 

motivational, cultural and social problems and solutions during mobile studies. Both online areas 

(individual stories and the deductive online guide) are connected by multiple hyperlinks indicated 

by common tags. 

Additionally the project had been aiming to set up a network of universities in Europe
1
 being 

encouraged to use the Mobi-Blog service within their portfolio of services for mobile students and 

to replace existing similar paper-based, single-organisation approaches. 

Direct target users of the Mobi-Blog services were mainly: 

 students 

 universities and networks 

                                                           
1
 The Mobi-Blog partnership is divided into: Centro de Enseñanzas Virtuales (CEVUG), University of Granada, 

Granada, Spain as the Contractor, Institute for Innovation in Learning (FIM-NewLearning), Friedrich-Alexander-

University Erlangen-Nuremberg, Erlangen, Germany as the Coordinator and: SCIENTER España, Granada, Spain; 

Amitié, Bologna, Italy; Lambrakis Foundation, Athens, Greece; IPAK Institute for Symbolic Analysis and 

Development of Information Technologies, Velenje, Slovenia; Lifelong Learning Institute Dipoli, Helsinki University 

of Technology, Espoo, Finland; School of Systems Engineering, University of Reading, Reading, United Kingdom and 

Romanian Institute for Adult Education (IREA), Timisoara, Romania as the project members. 

http://en.wikipedia.org/wiki/Academic_mobility
http://en.wikipedia.org/wiki/Academic_mobility
http://en.wikipedia.org/wiki/Higher_education
http://mobi-blog.eu/
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 and to a slightly lesser extent families and friends of students 

Indirect stakeholders included: 

 the general public; 

 policy makers at European and national level; 

 international organisations and; 

 other actors at national levels.  

 

3. THE TAGGING CONTEXT 

If information required anything to ensure its immediate survival, it would likely be these two 

things: first, it must be considered useful. Second, it must be findable (Sen, Vig, Riedl, 2009). In 

the rapidly growing information environment, unidentified and unorganized content, however 

useful it may be, is at risk being rendered unfindable, and thus obsolete. Therefore, the ability to 

quickly locate relevant information is becoming increasingly important as more information 

becomes available digitally. Much of this information is unsorted and retrieval relies on free text 

search, user created hyperlinks and a large dose of serendipity (Santos-Neto, Condon, Andrade, 

Iamnitchi, Ripeanu, 2009). 

In the last few years, it could be seen there is a revolution happening on the Internet: with the 

advent of the social software and Web 2.0, the online population usher in a new era of the Internet. 

One in which the user has the power to effect their online experience, and contribute to others‘. 

Today, users are adding metadata and using tags to organize their own digital collections, categorize 

the content of others and build bottom-up classification systems. They are categorizing and 

organizing the Internet content and a new evolutionary adaptation in information organization has 

appeared: social and collaborative tagging (Bateman, Brooks, McCalla, Brusilovsky, 2007). 

Tagging is the process of annotating resources with keywords or terms in order to enable better 

organization, retrieval and sharing of the resources. A tagging system allows users to associate 

tags to items.  

Marking content with descriptive terms, also called keywords or tags, is a common way of 

organizing content for future navigation, filtering or searching. Though organizing electronic 

content this way is not new, however, traditionally such categorizing or indexing is performed by an 

authority. In contrast, collaborative or social tagging is most useful when there is nobody in the 

―back‖ role, or there is simply too much content for a person or a group of persons to classify: both 

of these traits are true of the web, where collaborative or social tagging has grown popular. 

Such (collaborative or social) tagging feature is commonly found in web-based content sharing 

systems (e.g. Flickr, YouTube), social bookmarking systems (e.g. Delicious, CiteULike), social 

networks (e.g. Facebook), blogging or microblogging systems (e.g. Wordpress, Twitter) etc. 

Typically, such sites allow users to publicly sites and share content, so that they cannot only 

categorize information for themselves, they can browse the information categorized by others. 

Though, a very important mention is necessary to be underlined: these sites/services allow users to 

tag, but only content they own (there are exceptions – for example in Facebook users can tag other 

people‘s photos). 

 

3.1.  The folksonomy 

As users continue to add tags, a grassroots organizational scheme begins to emerge which has been 

dubbed by information architect Thomas Vander Wal (2007), to be a folksonomy. A combination 

of ―folks‖ and ―taxonomy‖, the term has come to mean a non-hierarchical ontology that is created 

as a natural result of user-added metadata or tagging. 

http://en.wikipedia.org/wiki/Folksonomy
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A folksonomy is a user-generated taxonomy used to categorize and retrieve web content such as 

web resources, online photographs and web links, using open-ended labels as we mention earlier - 

called tags. A folksonomy is most notably contrasted from a taxonomy in that the authors of the 

labeling system are often the main users (and sometimes originators) of the content to which the 

labels are applied. The labels are commonly known as tags and the labeling process is called 

tagging. Tags help to improve search engine effectiveness because content is categorized using a 

familiar, accessible, and shared vocabulary.  

Folksonomy, a free-form tagging, is a user-generated classification system of web contents that 

allows users to tag their favorite web resources with their chosen words or phrases selected from 

natural language. These tags (also called concepts, categories, facets or entities) can be used to 

classify web resources and to express users' preferences. 

Folksonomy is a classification of the users, by the users and for the users. 

 

3.2. Why we choose to allow social tagging? 

There has been much discussion in the information world about the concept of folksonomy as 

opposed to the traditional taxonomy with its controlled vocabularies and hierarchical nature. 

Likewise, there have been many advantages identified with respect to folksonomies and organizing 

web content. 

Benefits: 

Bellow are figured some characteristics of the folksonomy. Therefore, the folksonomies: are 

inclusive; are current; offer discovery; are non-binary; are democratic and self-moderating; 

follow ―desire lines‖; offer insight into user behavior; engender community; offer a low cost 

alternative; offer usability. 

Still: 

In addition to the benefits to be gained from the collective intelligence intrinsic to 

folksonomies, there has been considerable debate concerning their flaws. As quickly as such 

drawbacks are identified, however, supporters of the organic ontologies have provided 

responses. 

Therefore, the folksonomies: have no synonym control; have a lack of precision; lack 

hierarchy; have a ―basic level‖ problem; have a lack of recall. 

Anyway: 

Web 2.0 is about sharing and connectivity and participation. It is a user-centered era of the 

Web. We, the online users, are moving away from expert-dictated, exclusionary models of 

information organization and toward inclusive, participatory ones. 

 

4. WORDPRESS CONSIDERATIONS 

For the Mobi-Blog project, Wordpress was choose as an open source blogging platform for several 

reasons. Among them: 

 Wordpress is used by many bloggers in the blogosphere and somehow become the standard 

choice for publishing stories. 

 Wordpress is a multiuser platform (as we need for the aims of the project). 

 Wordpress is flexible, supports plenty of customization options and has many user friendly 

templates etc. 

Regarding the categorizing and tagging processes, Wordpress provide categories and tags.  
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5. CATEGORIES and TAGS 

 

5.1. Categories 

The whole reason why tags, categories (and even search widgets) are used on blogs is to serve one 

purpose — help the readers to locate the information they want on the blog. Readers want quick 

and easy solutions; if it is too hard to obtain those, they will look elsewhere (see conclusions of the 

usability report).  

While aim of using tags and categories is the same — to help readers locate information — they are 

used differently (see Waters, 2008). 

 

Categories are like chapters of a book; they provide a general overview of the 

topics of the blog. Whereas tags are more like the index at the back of the book 

and explode the topic into a million bits. 

 

Categories can have unique names and be wordy; but could be sufficiently descriptive as the reader 

to understand the type of subject matter they will find when they click on the link. Posts can be 

allocated to more than one category. 

A very important thing is to reflect carefully about what content the contributors will blog and 

allocate categories that reflect this. Creating categories can be time consuming and not so 

efficient for a large and heterogeneous community of contributors/participants, as it would be 

expected for our project. 

More than that, if somebody are going to use categories then it is necessary to do it properly; the 

readers expect that when they click on a category they will get ALL posts on the topic. For instance, 

if a new category is added, the writers will need to go back through old post and allocating them to 

these new categories. 

The numbers of categories the contributors can allocate to a post are normally limited.  

For the Mobi-blog project aims and objectives, it would be decided to have both categories and tags 

(see Heckner and Schworm, 2009). Categories were designed and built by the project team, 

according with the desired content for the stories. 

Thus, the project team considered the 

following 11 categories 

(Accommodation, Cost of Living, 

Cultural & Social Life, Cultural Issues, 

Daily Life, Education & Academic 

Life, Family &Friends, First Day at 

University, Student Experience, 

Transportation & Travelling and 

Universities & Networks) and 2 sub-

categories (Entertainment & Sport) are 

somehow comprehensive (fig. 1): 

 

 

Figure 1 Mobi-Blog categories 

All of them are visible by the users when they created a post, so they can tick and choose among 

them, as it is visible in the figure 2: 

http://theedublogger.edublogs.org/2008/01/19/getting-more-out-of-widgets/
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Figure 2 Screenshot from the Mobi-blog blog, categories included 

 

5.1.1. How could categories be used by the readers? 

For the (new) readers a collection of categories is quite useful. When they look to the categories list 

(situated on the left part of the blog screen), they can have a picture of what kind of content could 

find on the site. If they are interested about one category, they can select it (fig. 3) and get a sorted 

list of post (arranged in reverse chronological order) which are assigned that category. 

 

Figure 3. Ways a reader can access the category named ―Accommodation‖ 

 

Even the project team created a list of categories for the Mobi-blog writers, is not compulsory to 

tick even one. Anyway, each Mobi-blog posts are associated one or more categories, the most used 

is ―Accommodation‖ with 61 of assignments, when this report was created. The next one, according 

with user‘s point of view is ―Education and Academic Life‖ (56 assignments), followed by 

―Cultural & Social Life‖ with 53 assignments (see fig. 4). 
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Figure 4 The complete list of categories and number of post associated for each of them 

 

5.2.  Tags 

TAGS are normally short, one or two words, and are generally keywords (i.e. terms readers would 

be likely to use if they searched your site); terms that the readers will understand. Users create 

keywords in order to be able to recall their information at a later time and often their tags are 

reflective of that.  

Sometimes, a better solution is to use tags instead of categories, where no thoroughness is implied. 

For taggers, it‘s not about the right or the wrong way to categorize something and it‘s not about 

accuracy or authority, it‘s about remembering. 

The only problem is regarding the uniqueness and consistency. For example, if the contributors will 

allocate the tags named ―widget‖, ―Widget‖ or ―widgets‖, then will be considered 3 different tags, 

instead of one. 

Usually, the writers will use as many tags on a post as they like. As well as for the categories, 

people can choose to associate tags when they create a post. 

 

  

Figure 5. Associate a tag (left – suggestion; right – writing) 
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When a user will type letters to build a word, some suggestions regarding previous tags associated 

by other users will be shown. If a proper tag will be underlined, the user can click on them in order 

to be used. 

Tags (keywords or descriptive terms) can be separated in Wordpress by commas. They can be 

written all together, or a user can revenue and associate another tag before to publish the post (see 

fig. 5, right), otherwise it is more complicated.  

If they wish to delete one, they can click on ―x‖ option, before to publish the post, otherwise it is 

more complicated. 

 

5.2.1. How could tags be used by the readers? 

For the (new) readers a collection of tags is quite useful, too. When they look to the tag list (situated 

on the right part of the blog screen – see the next tag clouds section), they can have a picture of 

what kind of content could find on this site. If they are interested about one tag, they can select it 

(fig. 6) and get a sorted list of post (arranged in reverse chronological order) which are assigned that 

tag. 

 

 

Figure 6. Erasmus tag exemplified 

 

For the Mobi-blog blog it has been collected 222 different tags. Tags are indeed miscellaneous, 

some of them are verbs (―be careful‖), places (different town or cities name), locations (incoming & 

outcoming directions), food, activities etc. 

Some of the tags were associated for several posts, others for only one, as it can be visible in the 

figure 7. 
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Figure 7. Mobi-blog tags assignments 

 

5.2.2. Tag Clouds 

A tag cloud is a way of showing which the most popular tags are. The more a tag is used in the 

posts, the larger the word for that tag will appear. When shown together the tags give the 

appearance of a cloud, with the largest words representing the most popular tags. 

In the Wordpress systems, tags could be displayed on the blog as a tag cloud; clicking on a tag 

name will take the readers to all posts tagged with that term. More than that, it could be visible how 

many posts have associated a specific tag. 

 
 

Figure 8. The images of the tag clouds from the Mobi-blog project‘s blog 

 

6. MOBI-BLOG SEARCH WIDGET 

Categorization and especially tags help to improve search engine effectiveness because content is 

categorized using a familiar, accessible, and shared vocabulary. 

On the Mobi-blog blog there is integrated a widget in order to facilitate the finding of desired 

content. Even a reader will look for a tag, a category or a piece of content, that text could be typed 

on the textbox of the widget. 
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Figure 9. The Mobi-blog search widget 

 

Even a reader decided to use another widget integrated on the Mobi-blog blog for the translation, 

the finding of a specific tag or category isn‘t affected because those are unchanged, been kept in 

English form. 

 

7. WHO ARE THE USERS/CONTRIBUTORS? 

The Mobi-blog target group could, generally speaking, be divided into the following main 

categories: 

 Students. They are the divided into prospected or actual Erasmus students (the main 

beneficiaries of this project) and ex-Erasmus students (the writers). As an ex-Erasmus 

student in the weblog area a student can write about their personal experience abroad, 

motivate other future international students and help them to overcome possible 

psychological, motivational, social, communication, etc. barriers providing them with a 

variety of hints and tips. As a prospected or actual Erasmus student, they can read these 

reports of experiences of other students to find out more about the international adventure 

they are going to undertake. More than that, they will find an online guide with lots of useful 

information for their stay abroad. This online guide is mainly build on the keywords to the 

real life stories in the weblog area and vice versa. 

 Families and friends. Also families and friends are usually interested in Erasmus 

programmes, and probably will come to a visit abroad. That‘s why families and friends are 

also welcome in Mobi-blog. With Mobi-blog, families and friends can get a deeper insight 

into the importance of international exchange as a part of lifelong learning in the area of 

Higher Education. They can also get some useful information about different places in 

Europe when they are about to travel abroad to become part of this great Erasmus adventure. 

 Universities and networks. Universities, Networks and Student Associations are an 

important part of Mobi-blog. Universities, Student Associations, European Networks and 

Portals are welcome to join the Mobi-blog service through cross-linking of services, from 

the Mobi-blog portal to their web sites and vice versa, providing information on each other‘s 

services and activities, informing students about their various offers, and thus acting as 

multipliers and information brokers. 

 

Among these kind of users that could be an active an participatory community of the project, the ex, 

actual or prospected Erasmus students are the main important part. Thus, the "community‖ of the 

Mobi-blog users as it is till now is small and probably quite homogeneous in terms of their aims, 

experience/interests, use of terminology. More than that, as it is normally, the community is more 

broadly regarding the culture and language. 

On the other part, as Mobi-blog is a Web-based system blog, the community of participants could 

be larger and heterogeneous, with wide variations in aims, experiences, culture, language etc.   
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8. THE MOBI-BLOG AND MOBI-WIKI CONNECTIONS 

Mobi-blog is a project based on two complementary toolkits:  

 Mobi-blog, a collection of Erasmus student stories categorized by different topics. The 

official website is http://www.mobi-blog.eu  

 Mobiwiki, the online guide collecting and summarizing the information of these stories by 

countries and motivations. http://elearning.ugr.es/mobiwiki  

Through the wiki online guide – Mobiwiki, readers could find information of European countries 

and links stories to universities, cities and purposes to give better information for the exchange. 

Each city has a number of incoming stories of Erasmus students, creating social links between 

countries where students travel (from-to).  

Thus, if a user (as it was written before, mainly mobile students) will read on the blog a post about 

some experience(s) interested for him/her, then he/she could go on the Mobiwiki to find additional 

information on the online guide.  

For example, if they go on Mobiwiki and they want to have a general landscape for a country (and a 

city where the partnership found Erasmus university(ies)), on the left menu options, they could 

select the respective country and related city and thus will found all information collected on the 

Mobi-blog area which have had tags associated in correlation with that (fig. 10). 

 

Figure 10. Mobi-wiki screen capture related with the city Amsterdam, as well as the content as it 

was described during the shared experiences collected on the Mobi-blog 

 

Moreover, from there, they can go to Mobi-blog to read the stories which have had associated that 

tag, as it could be observed on the fig. 11. 

http://www.mobi-blog.eu/
http://elearning.ugr.es/mobiwiki
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Figure 11. Connections between wiki and blog project 

 

Therefore, the readers could observe that the online guide is mainly (on the wiki they could find 

additional information, as a registered user can modify the content) built on the keywords to the real 

life stories in the weblog area and vice versa. 

 

9. TAGGING AS A SOCIAL LEARNING EXPERIENCE 

As it was presented above, tagging describes the activity of marking online content with keywords, 

called ―tags‖, as a way to organize content for future navigation, filtering or search. Tags are not 

based on a controlled vocabulary (as categorization), but rather are left to the user‘s wishes. 

Tagging represents an action of reflection, where the tagger sums up a series of words into one or 

more summary tags, each of which stands on its own to describe some aspect of the resource based 

on the tagger‘s experiences and beliefs (Marshall, 2009). 

New knowledge is formed in the allocation of tags, as the individual has to make sense of the new 

object by associating it with prior understandings and classification of objects. For instance, by 

categorizing a digital content with the tag ―party‖, the system is immediately providing information 

about the content of the post without actually having to view it. Also, the tag ―party‖ provides 

information to others about how the project team has contextualized the digital content. Thus, the 

use of tags can function both as a way to facilitate the formation of new knowledge as well as to 

provide evidence of how this knowledge evolves over time. 

Various visualizations, such as the use of tag clouds on the Mobi-blog website (highlighted in an 

above picture), helped readers/visitors to be aware of the current and most frequently submitted 

topics/posts. The blog can be also seen as an archive of the user‘s contributions. More than that, part 

of the categories and used tags is correlated with the wiki guide, where users/readers could find 

additional information about a specific tag or a specific category. 

The users produced a total of 222 tags, of which 115 were unique. Thus, the participants tended to 

use more than one tag to describe the content of each blog contribution, a common practice in this 

type of system. Because of the great number of tags being employed, one issue that emerges is that 

of the vocabulary problem. This problem highlights the issue that there are multiple ways to 

describe a digital content. On the other part, another real problem is regarding the uniqueness and 

the consistency. As it was mentioned above, if the contributors will allocate the tags named 

―widget‖, ―Widget‖ or ―widgets‖, then will be considered 3 different tags, instead of one. 
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However not all tags were used equally. There were a small number of keywords that were used 

more frequently than others, while the largest proportions of the 222 keywords contributed were 

used only once or twice. 

Even most tagging systems are collaborative in nature; the tags themselves represent the expertise 

of the users. But the process of tagging is also social because the tags are visible to the whole group 

of writers with the potential for influencing the tags adopted by each user (Yew, Gibson, Teasley, 

2006). 

For the Mobi-blog project, the "community" is small and probably quite homogeneous in terms of 

their aims, experience/interests, use of terminology, and so on (and probably more broadly of 

culture and language). Even within such a small group, different members might "engage" with that 

"community" to a greater or lesser degree. If a writer will discover later that another contributors 

used a different tag for similar content, then he/she could edit/replace the tag accordingly, or he/she 

might choose to ignore each others' tagging conventions. Anyhow, it can be considered there is a 

social (learning) dimension both to the tagging operation and to the subsequent use of those tags in 

retrieval. If the users associate the same tags (as those were suggested in the suggestion list), that 

functioned as a way for the users to communicate and interact with each other. 

Having all those stuffs in mind, the project team can assume that tagging systems have potential to 

be a good fit for the learning by tagging and (implicitly) learning by discovery, because of the 

following: 

1. The users are the self organizer of the learning content. 

2. Collaborative tagging has potential to further enrich peer interactions and peer awareness 

centered on learning content. 

3. Tagging, by its very nature is a reflective practice, which can give users an opportunity to 

summarize new ideas, while receiving peer support (through viewing other learners‘ tags; tag 

suggestions). 

4. The information provided by tags provides insight on user's comprehension and activity, which is 

useful for both educators and administrators. 

 

10. INSTEAD of CONCLUSIONS - SOME REMARKS 

Instead of a conclusion, we can assume that the tags proved useful to learning because they provide 

a common vocabulary with which the users are able to ―interact‖ with each other. On the other part, 

while the viewing of tags used on the site can give a reader some idea of its importance and its 

content, it falls short of supporting a learner in finding the exact point of interest within the page. 

On the online space, all potential users, both experts and non-experts on blog issues (tagging etc.) 

could be contributors and/or readers. Maybe they are familiar with the tagging and categorization 

procedures, maybe not. On the other hand, during the project lifespan, it hasn‘t making any 

assumptions about the "ordinariness" of the participants or about their levels of expertise or 

training. 
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